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CIPS Design Corner is an initiative of PETS International and CIPS and will be 

part of CIPS 2020, to be held 12-15 November. 

Top designers
The design corner is linked to GlobalPETS Forum 

Asia (GPFA), where ‘Branding and design – an ideal 

opportunity to stand out’ will be highlighted as part 

of the forum’s main theme. Top designers from all 

over the world will be keynote speakers at GPFA. 

As an extra benefit for exhibitors, the CIPS Design 

Corner will offer consulting services for brands 

and manufacturers. During face-to-face talks with 

international designers, they can be given advice on 

brand design solutions.

Ildoppiosegno Design Studio, Italy
Carlo Dameno and Monica Ferrigno of Ildoppiosegno 

Design Studio in Milan, Italy, will be contributing, 

together with their design strategist Lorenzo 

Gecchelin, who has a long-standing track record in 

providing design and branding solutions for Italian pet 

manufacturers. They will be the keynote speakers at 

GlobalPETS Forum Asia on 13 November. 

This top Italian studio makes an ongoing study of 

the latest industry trends, new materials and new 

technologies, and creates business solutions and 

concept implementations which extend to the 

creation of models based on technical and functional 

content. Product design focuses on pet supplies and 

household items. 

In the past eight years, they have achieved a lot in pet 

design, with clients ranging from Bayer to United Pets. 

It is one of the few design studios in the world that 

creates design dedicated to pets.

Analysis for future gain
Monica and Lorenzo can be consulted by exhibitors 

and visitors to gain insights on improving branding 

strategy and product design. The designers’ approach 

is practical. First, they make an analysis of the 

company’s products, which often includes their 

booth at the show. This analysis gives them a ‘picture’ 

of the company which will highlight pain points and 

gain points. The results of the first survey will help the 

company decide what strategic action to take in the 

future.

The designers also provide a positioning chart of the 

most well-known brands on the market. This helps 

the company to easily identify possible competitors, 

partners and areas of business development. 

Further information will soon be available via: 

global pets.community/forum or 

en.cipscom.com

Expert advice at CIPS Design Corner 
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Food and 
Ingredients
The humanisation trend is driving all sorts of 

innovation in pet food ingredients. From grain-free 

and vegan, to micro-ingredients and bioactives, we 

highlight the opportunities, the challenges and some 

of the leading-edge developments to watch out for. 
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Bio-actives: what is the potential role of postbiotics in pet foods?

Bio-actives: 
what is the potential role  
of postbiotics in pet foods?

Spotlight on the microbiome
Even before Covid-19, pet owners’ anxiety levels were 

already raised in view of concerns about a possible 

relationship between grain-free pet foods and dilated 

cardiomyopathy (DCM). And long before grain-free 

and DCM was an issue, the role of the microbiome in 

health was already capturing attention.

Today, broadly applicable scientific advancements in 

the microbiome are steadily increasing and the human 

microbiome project, combined with the development 

of advanced and cost-effective genetic tools, has 

contributed to an increasing emphasis on microbiome 

science.

Challenge of probiotics
With advances in understanding the role of probiotics 

(live microorganisms) in affecting the health of 

many species, a compelling opportunity presents 

itself to address pets’ health too. Probiotics offer 

several benefits to the host, including antagonism 

to pathogens, favourable microbial shifts to combat 

diseases like obesity and diabetes, boosting immune 

response, reducing inflammation, influencing the gut-

brain axis, and so on. 

However, the primary product forms available to pets, 

extruded and retorted, are not conducive to probiotics’ 

ability to survive the expected shelf-life of these products.

Postbiotics potential
Thankfully, there are also other ways to achieve these 

benefits without using live organisms. A number of 

scientific studies show the benefits of postbiotics. A 

postbiotic is any non-living entity resulting from probiotic 

culturing that can have a beneficial effect on the host.

In the age of Covid-19, consumer awareness about health, cleanliness, 

care for themselves and their families is higher than ever before. While the 

current crisis will pass, impact on consumer behaviour is likely to be lasting 

and presents a unique opportunity to better design and promote how pet 

foods and treats improve health. 
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Currently, postbiotic sources are added to some 

degree to pet foods, such as brewers’ yeast (for 

example, from F.L. Emmert, Leiber), yeast cultures 

(for example, from Diamond V and Jeneil Biotech), 

and fractions of yeast (for example, mannan-

oligosaccharides from Alltech, Lallemand and 

Ohly, and β-glucans from Kerry and Lesaffre). But 

widespread adoption of these ingredients is still 

lacking. 

Other postbiotic opportunities exist as well. Lallemand 

markets tyndallized (heat-killed) probiotic products. 

Adare Pharmaceuticals (Lactobacillus LB) makes 

a heat-deactivated probiotic grown under unique 

conditions to produce active postbiotic compounds. 

The company Targedys has identified the ability of a 

unique bacteria, Hafnia alvei, to produce a heat shock 

protein that induces satiety – just one example of the 

future role that postbiotics can play.

Grasp the opportunity?
Postbiotics present an exciting opportunity for pet 

food manufacturers. Given the current global concern 

over disease, a seismic shift of consumer concern 

is about to occur. How will you and your company 

participate in one of the greatest opportunities to apply 

real-world science to improve pets’ lives? 

Gregory D. Sunvold, PhD
Principal Sunvold Technology, LLC

greg@sunvoldtechnology.com	

microbiomenexus.com

AM Nutrition
www.am-nutrition.no

The natural and  
sustainable way!

Natural, healthy and functional ingredients.

AM Nutrition is a

GLOBAL 
SUPPLIER 
OF PEA 
PRODUCTS:
- AMN Pea Protein Concentrate
- AMN Pea Starch Concentrate
- AMN Pea Hull Fiber
- AMN CarryMoist™
- AMN CarryFish™

Benefits:
All natural and sustainable
Grain and gluten free
Low allergenic
Low in mycotoxins
Highly functional
High palatability
Low in anti-nutritional  
factors (ANF)
Medium – low glycemic index
Non GMO
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No water4 No chemicals4

Food Petfood Feed
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Functional fibres
Fibres in pet foods are enjoying growing popularity. But fibre is not just 

fibre. Understanding the different sorts of fibres and how to unlock the 

opportunities they offer is a science in itself.

Functional fibres

Picture 2. Short fibre.Picture 1. Long fibre.

Jiangsu Zhongheng Pet Articles Jonit-stock 
Co.,Ltd, founded in 1994, is a national 
high-tech enterprise specialized in the 
research and development, manufacturing, 
sales and service of a series of pet 
supplies.  The company has more than 50 
series products, 1000+ SKUs, such as urine 
pad, wire cage, air box, cat litter box, etc., 
best-selling in Europe, the United States, 
Japan and southeast Asia and other more 
than 20 countries and regions, the annual 
export of domestic counterparts in the 
forefront.

About Us

Cute and interesting colorful cat tease stick,  flexible rotation of the laser point, the collection of cats love 
at a body
Tumbler design, don't worry about cat upset toys

When cat meets feathers/strings, it is full of fun

When the cat pounces on or tickles the stick, the product will activate itself to interact and play with the cat

Happy company, the cat's best friend when alone.
Cats tend to be irritable due to the lack of companionship and play, and in severe cases, they willfully destroy the environment and 
attack and bite people. Smart cat toys are good companions for cats when they are alone, instead of their owners playing with them.

Cat Toys

Pet Care

-  Retro design, refuse to follow suit        -  Large area ventilation, no risk of suffocation
-  Double-sided window design, left and right are considerable
-  Slide the door and stroke the cat's mouth
-  Replaceable strap design         -  10.92in x 19in x 11.44in
-  Silicon, mirror polishing and electroplating composite

This unique URITEST pads are destined to provide a quick diagnosis of 
disorders and diseases of the urinary tract. It provides information of 
blood (WBC & BLD), urine specific gravity (SG), protein (PRO), pH-value 
(pH) and glucose (GLU) concentration in your pet’s urine.

CARE FOR ANIMALS
WALK INTO NATURE

Pet  Carriers 

Uritest Pads

Robotics Bao Bao

Peek A Boo

-op2.pdf   1   04-05-2020   14:38
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Natural and renewable
Natural and renewable, fibres of plant origin are 

ecological products at their best. Thanks to their 

multifunctional properties and compatibility with 

nearly all other substances, fibres offer solutions for 

many products of daily life. 

Advanced milling 
How fibres are processed makes all the difference. 

It takes a finely tuned interaction of suitable milling 

technology and fractionation to manufacture 

optimised products.

An impact mill, for example, acts on a fibre with high 

shear forces. This results in a strong fibrillation of the 

material, resulting predominantly in long, thin fibres 

(picture 1). Such fibres are characterised by a high 

binding capacity for liquids – be it water, oil or other 

liquids. 

In contrast, a cutting mill mainly shortens the fibre 

length, but is not able to split fibre bundles into 

individual fibres very well. This mainly produces 

shorter particles with a less pronounced fibre 

structure (picture 2), which are less effective, but have 

a better flow ability and a better dosing and mixing 

ability. 

Other so-called ‘rotor-stator systems’ create fine 

powders, which do not have high functionality but 

can be used in higher concentrations and can be 

easily and homogeneously incorporated into a wide 

variety of formulations. They also have good sensory 

properties. 

Scientific transparency meets technical 
application
The structural differences between various types 

of fibres can help to indicate certain functional 

properties, but often these are not very well 

understood in the industry. This is the key moment 

where scientific transparency meets technical 

application: researching the functional benefit of a 

new potential product in a real application, like in 

main meal or snacks. 

JRS set up a pilot facility in 2017, to be able to conduct 

this kind of research and testing in-house. Only 

after extensive internal trials and critical analysis are 

products manufactured on a larger scale, in order to 

be able to run first trials with dedicated customers. 

In this way, it is possible to develop real, innovative 

product concepts, which are new to the market before 

they become standard across the pet food world. 

Applications
Whether in the development of innovative new 

solutions, or in daily production, there are numerous 

challenges where a fibre can help to optimise 

production. Some fibres have the capability to 

generate a network, helping to keep the shape 

of a product intact or keep a gravy clear during 

sterilisation. Others can prevent syneresis in raw meat 

food or alternatively in all meat sausages, ensuring 

that excessive water can be retained over the shelf life. 

Fibres designed by nature, in combination with R&D 

and technical application knowledge, are the future 

road for many new ideas around the globe beyond 

nutrition. 

Torsten Trampe
Head of Technical Application

JRS Animal Nutrition

torsten.trampe@jrs.de

jrs.de

Dr. Hans-Georg Brendle 
Head of Research and Development

JRS Animal Nutrition 

dr.brendle@jrs.de

jrs.de
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Small but powerful: the importance of micro-ingredients for pet health

What are micro-ingredients?
Even though they are only present in tiny amounts 

in pet food, micro-ingredients are crucial when it 

comes to the health of our pets. As they should be, 

considering the variety of metabolic, immunological 

and structural roles they play in the organism. 

We can roughly divide micro-ingredients into 

two major groups: inorganic (minerals and trace 

elements) and organic (vitamins, antioxidants, and 

other nutraceuticals). Between those two groups we 

can count more than 100 nutrients, some of them 

being essential, and others simply important, as 

they play a crucial role in providing beneficial effects 

when it comes to stress, pathologies or ageing of 

our pets.

The right minerals and vitamins
Minerals and vitamins are fundamental as structural 

components of organs and tissues, and as co-

factors in enzyme and hormone systems. Specific 

Small but powerful: 
the importance  
of micro-ingredients 
for pet health

Micro-ingredients are a valuable resource that can 

have an important impact on pet health, if we can 

manage to get the formulation just right. That is often 

one of the hardest tasks to achieve.

®
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concentrations and functional forms of minerals and 

vitamins must be maintained within certain limits for 

optimal growth, health, and fertility. 

To avoid deficiencies, or over-supplementation 

and possible toxicities, it is important to stay within 

recommended limitations. It is not as simple as that, 

however, because many factors can influence their 

activity, absorption and utilisation, including their 

formation in the food, concentrations of other micro 

and macronutrients (phytate or certain fibres), as 

well as processing and storage.

Finding the right balance
Our pets possess homeostatic mechanisms that 

attempt to maintain concentrations of minerals and 

vitamins within narrow physiologic limits despite 

over- or under-ingestion. Nevertheless, a toxic dose 

for trace elements and liposoluble vitamins can 

be easily reached if a mistake in the formulation or 

manufacturing process is made. 

Vitamin D, for example, is an essential nutrient that 

allows regulation of the balance and retention of 

calcium and phosphorus. But, when high levels of 

vitamin D are consumed, excessive amounts are stored 

in fat tissue and the liver. Adverse health consequences 

can lead to kidney failure and even death.

Disease control
Meanwhile, to control certain pathologies, one would 

intentionally limit or increase the supplementation 

of specific nutrients to get the desired metabolic 

response. For example, to control chronic kidney 

disease, formulation of a diet with organically derived 

phosphorus at a level that is on the lower range of 

recommendations, is a scientifically proven approach. 

Additionally, higher concentrations of water-soluble 

vitamins would be provided to make up for losses 

through urine. Antioxidants and anti-inflammatory 

nutraceuticals would slow down disease progression. 

When it comes to kidney stones (urolithiasis), one 

would control the crystal formation mainly through 

adjusting the concentration of micro-ingredients, 

aiming for the perfect relative super saturation number. 

There are many other chronic pathologies where 

we intentionally use and adapt micro-ingredient 

concentration, so that they contribute to controlling or 

preventing disease progression. 

Dr. Diana Brozić
Assistant professor at the University of Zagreb

diana.brozic@vef.hr

vef.hr
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The grain-free trends today

Many people are trying gluten- or grain-free diets as a way of potentially 

improving their own health and well-being. So it is not surprising to see 

gluten- and grain-free pet foods are growing in popularity too, as humanising 

pet owners also consider the potential benefits of these diets for their animals.

A global trend
Grain-free pet food has taken 44% of the North 

American pet food market, and 15% in the UK. Demand 

in Asia-Pacific is growing and we can expect it to 

be the fastest-growing region, due to an increasing 

number of pets and growing awareness of allergies 

and pet nutrition.

Sensitivity to gluten
The reality is that only a small percentage of humans 

have celiac disease necessitating a gluten-free diet. 

According to Purina, less than 1% of dogs have an 

actual sensitivity to grain, typically associated with a 

rare inherited disease only seen in a small number of 

breeds. So, for most, this is a lifestyle choice.

The initial concern about gluten in dog foods is 

thought to have been triggered by the much publicised 

2007 recall of melanin-tainted Chinese wheat gluten 

dog kibble. Additionally, in 2018, the US Food and 

Drink Administration (FDA) started investigating a 

link between canine dilated cardiomyopathy (DCM) 

and certain grain-free foods, after reported cases 

spiked from less than five a year to 320 in 2018. Of 

the total 560 dogs now reported to have developed 

the condition there were 119 deaths but, with 

approximately 77 million dogs in the US, this appears 

to be a relatively minor issue. Currently, there is still no 

definitive link and therefore opinion is divided. 

Mixed views
Uncertainty remains, however some believe 

that certain large or giant breeds are genetically 

predisposed to DCM, but the FDA says it has been 

reported in a ‘wide range’ of breeds, ages and weights.

On the one hand, the British Veterinary Association 

(BVA) states that: “This is a complex scientific issue that 

may involve multiple factors, though the overarching 

link appears to be grain-free diets.” On the other hand, 

the UK Food Service stated: “We are not currently 

aware of similar concerns with feeding animals grain-

free pet food in the UK.”

Vet knows best
So, while investigations continue, the best advice 

seems to come from the BVA to “talk to a vet for advice 

on a healthy, nutritionally-balanced diet that is tailored 

to the animal’s life stage, breed, specific health needs 

and lifestyle.” 

The grain-free trends today

Helen Bennie
Strategic marketing and retail consultant

helen.bennie@shopperinsight.org



The Bühler Single-Screw extruder has been 
designed to meet the highest food safety 
standards. Visit our website and learn how 
the extruder can support you in the  
production of safe pet food.  
 

 
www.buhlergroup.com/sse 
extrusion@buhlergroup.com

 

Taking food safety 
in production  

to the next level.

Innovations for a better world.
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Addressing the moral dilemma pet owners face

The number of people opting for a vegan lifestyle is booming, especially 

among the millennials. As they increasingly seek to feed their pets a plant-

based diet too, what are the ethical and environmental issues? 

 

Pet parent moral dilemma
A feeling of moral conflict is increasingly emerging 

amongst the pet owners who avoid animal products 

in their own diet and then feel guilty about feeding 

animal products to their pets. 

The trend toward vegan and vegetarian foods in 

humans has opened the door for pet food companies to 

create meatless meal options for dogs. Plant-based diets 

provide a potential solution to this ethical conundrum 

troubling vegetarians and vegans who share their 

homes with omnivorous and carnivorous pets. 

Is a vegetarian diet adequate?
Since dogs are facultative carnivores, they can 

technically survive on a plant-based diet. While the 

meat-free pet food industry is evolving, more robust, 

peer-reviewed research is very much needed to ensure 

that these products meet the dietary requirements of 

the species.

Then again, is it ethical to feed dogs a no-meat diet? 

That is yet another frequent contemporary concern 

that ‘cruelty-free’ pet owners struggle with.

High-meat trend issues
Meat production is proven to be utterly unsustainable 

and the negative impact it has on the environment is 

well-documented. The pet food industry is a large part 

of the problem. 

Traditionally, commercial pet foods were derived 

mostly from animal and plant by-products created 

by the human food industry, which was and still is 

considered a highly sustainable practice. However, 

nowadays, when many pet owners are seeking by-

product-free and meat-centric foods, such foods may 

come into a direct competition with animal products 

destined for the human food chain. 

Already today, pets consume about a fifth of the 

world’s meat and fish-based food production globally 

and this figure is likely to rise given the recent trend 

to feed them with human-grade meat. Consequently, 

the pet food industry is actually quite an important 

factor for both reducing wastage and maintaining the 

economic viability of meat production.

A lower pawprint
Meat alternatives for humans are already big 

business. Now, the pet food market is getting an 

environmentally-friendly and ethical makeover. Start-

ups are racing to reinvent pet food for those who seek 

to reduce their pets’ carbon pawprint. 

Addressing the moral dilemma 
pet owners face

Karolina Holda, PhD
Advisor, trainer and speaker, Canine & Feline Nutrition 

kontakt@karolinaholda.com 

karolinaholda.com
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A new tool by the Pet Sustainability 

Coalition (PSC) will help even more 

pet-related companies around the 

world to improve their sustainability.

New tool
Since 2013, the Pet Sustainability Coalition (PSC) has 

inspired and educated hundreds of companies in the 

pet industry to start or strengthen their sustainability 

programme, leading to bottom-line savings and top-

line growth. Now, in 2020, the PSC is announcing a 

new tool that further signifies its global collaborative 

approach. 

SDG Action Manager
As of March 2020, PSC members can baseline their 

sustainability performance using the SDG Action 

Manager. This is the first tool developed in partnership 

between B Lab and the United Nations Global 

Compact to help companies measure their business 

performance in alignment with the Sustainable 

Sustainability advances in the pet industry

Sustainability advances 
in the pet industry
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Development Goals (SDGs). Established in 2015, 

the SDGs ‘provide a shared blueprint for peace and 

prosperity for people and the planet, now and into the 

future’.

“The pet industry reaches communities and 

environments all over the world. The SDG Action 

Manager will further PSC’s global approach by uniting 

the entire pet industry around a common language 

and common metrics for measuring and improving 

our impact,” says Caitlyn Bolton Dudas, PSC’s co-

founder and executive director. “The actions our 

members take each year will ladder up to a global 

standard for prosperity and the pet industry will join 

forces with a global movement of businesses working 

toward a better future.” 

lbs of cat litter

DONATED

InClover

Healthy Pet

West Paw

Only Natural Pet

10,000+

10,000+

Screens all suppliers for environmental and 
social performance with a Supply Chain Code 
of Conduct

Established: 1907 
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Headquarters: Funabashi City, Chiba, Japan 
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flexible packaging for the industry, prioritizing environmentally conscious 
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Headquarters: Boulder, Colora 
Highest Impact Area: Worker

Background Info: InClover creates innovative supplements 
for pets’ unique physiology, improving the health and 
happiness of companions through mindful, scientific 
development. 

Established: 1985 
Sector: Consumables, Non-food 
Headquarters: Ferndale, Washington 
Highest Impact Area: Community

Background Info: Healthy Pet is dedicated to being best 
in home for pets and their families, by exclusively using 
sustainably sourced natural plant fiber for their pet bedding 
and litter products.

Established: 2004 
Sector: Food/Treats
Headquarters: Boulder, Coloardo 
Highest Impact Area: Workers

Background Info: Only Natural Pet makes an honest promise to 
provide pet products that support healthy bodies, a cleaner planet and 
transparent business practices.

Established: 1996 
Sector: Pet Supplies
Headquarters: Bozeman, Montana 
Highest Impact Area: Environment

Background Info: West Paw is the first pet product manufacturer to earn 
B Corp Certification, using business as a force for good through their 
thoughtfully-designed and environmentally-responsible dog toys, beds 
and accessories.
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Busting the myth of carbohydrates in pet food

Busting the myth  
of carbohydrates  
in pet food

Defining carbohydrates
Many of the arguments on pet websites against 

carbohydrates in pet food are along similar lines: 

‘Wolves didn’t raid corn fields. Carbs are not required 

and therefore don’t provide value. The more protein, 

the better.’ Or: ‘You would never see a wild cat 

chasing down a herd of biscuits running across the 

plains of Africa, or dehydrating a mouse and topping 

it off with corn meal.’ 

Such discussions are not helped by the fact 

that the terms ‘carbs’, ‘sugar’, ‘starch’ and ‘fibre’ 

are often mixed up when referring to pet food 

ingredients. FEDIAF has attempted to address these 

misconceptions by clarifying that carbohydrates are 

a group of compounds with a common biochemical 

structure, but divided into three main categories: 

sugars, starch and fibres. They all have an important 

role to play in pet nutrition. But in the context of 

carbohydrates in pet foods, these are not sugars but 

mainly digestible starches and non-digestible dietary 

fibres. 

Starch
Domesticated cats and dogs have evolved over 

thousands of years, and they no longer have the 

same dietary requirements as their ancestors living 

in the wilderness. Today’s cats and dogs have the 

necessary enzymes to break starch down into smaller 

molecules, which can then produce energy for their 

cells. An additional benefit is that starch as an energy 

source allows for a lower-fat diet and can thus help to 

reduce the risk of obesity. 

Fibres
In contrast, fibres are not digestible by cats and dogs. 

However, they do have several benefits. Prebiotic fibres 

promote the growth of beneficial intestinal microbiota 

through fermentation and can therefore help reduce 

harmful bacteria colonisation. The fermentation 

products of fibre are beneficial to large intestinal 

cells. Non-fermentable fibre promotes regular bowel 

movements and regulates intestinal transit. Moreover, 

since fibre provides almost no calories to the dog and 

cat, it can be used to deliver bulk and satiation for pets 

and can help in weight management.

FEDIAF
The FEDIAF Scientific Advisory Board, composed of 

nutritionists from European universities and veterinary 

schools, summarised these conclusions in a Scientific 

Expert Review. This was followed by a pet owner-

friendly factsheet to help clear up misunderstandings 

about the valuable role of carbohydrates in healthy 

cat and dog nutrition. Addtitional white papers can be 

downloaded at fediaf.org 

Thomas Meyer 
Secretary General, FEDIAF

tmeyer@fediaf.org

fediaf.org

Animal nutritionists promote the many benefits 

of carbohydrates in pet food, yet various pet-

related blogs and websites seem to disparage 

them. This article examines the evidence refuting 

some of the commonly heard arguments.
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Argentina | Australia | Brazil | China | Mexico | Netherlands | United  States

Pets are family.  And that means providing our furry family members with high-quality, nutritious pet 
food.  But even the best food is not beneficial unless the dog or cat eats it.  

That’s where we come in.  At AFB International our palatants are specially designed to make pet food, 
treats and supplements taste great.  And what’s better evidence of that than an empty bowl and sad 
eyes begging for more?

Attending Interzoo in Nuremberg, Germany May 19-22?  Visit Hall 6, Booth #321 to learn about our 
winning palatant solutions.

TO US, AN EMPTY BOWL IS A 
GOOD THING.  DOGS MAY DISAGREE.

HALL 6  BOOTH 321
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Pets are family.  And that means providing our furry family members with high-quality, nutritious pet 
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A sustainable and nutritious additive for pet food

Pets need versatile nutrition. Seaweeds may cover some  

of the needs not easily covered by other ingredients in pet food.  

A special ingredient
It is not obvious that seaweeds can play an important 

role in the nutrition for pets, like cats and dogs. The 

protein content of most brown seaweeds is low, while 

there are a lot of carbohydrates. On the other hand, 

kelp seaweeds can contribute with a high content 

of iodine and minerals, omega-3 and omega-6 

polyunsaturated fatty acids. The contents are so high 

that addition of only small amounts of sugar kelp to 

pet foods may cover the pets’ daily needs. For instance, 

the iodine content of sugar kelp may be as high as 6 g 

per kg wet seaweed. A dog with need for a daily intake 

of 3 mg iodine, only needs 0.5 g seaweed to cover its 

needs and too high levels may easily be reached. 

Processing strategies
A current research strategy is to learn how to 

control the contents of the seaweeds by processing, 

that is, removing undesired levels of some of the 

components while maintaining the nutritious parts.  

A simple and very effective method is boiling. Up 

to 90% reduction of the iodine content has been 

achieved by boiling sugar kelp and considering the 

high initial content this is clearly favourable. At the 

same time the amount of arsenic, cadmium and 

salt is significantly reduced, while the proteins and 

polyunsaturated fatty acids content is concentrated 

by boiling. Research on this is continuing.  

A sustainable and 
nutritious additive 
for pet food 
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Freezing and drying are other traditional techniques 

for preservation, but not as effective as boiling for 

removing undesired contents. Novel technologies 

like Pulsed Electric Fields, Ultrasound and High-

Pressure Processing are currently under investigation. 

It will soon be known which are the most feasible for 

processing seaweed products for humans and pets. 

Choosing the right macro algae
Sugar kelp (Saccharina latissima) is currently the most 

popular to culture in Europe, due to its fast growth 

and a taste that is most desirable. However, there are 

several other algae that, from a nutritional point of 

view, are much more promising, like dulse (Palmaria 

palmata), with its relatively high content of protein and 

omega-3. 

Sustainability
Agriculture is under pressure from the expanding 

population and our needs for buildings, infrastructure 

and more food. While China and some other countries 

in Asia already have a long experience in farming 

along the coast, most western countries are in the 

very beginning of seaweed aquaculture. The potential 

is great, and increasing, as we learn how to move 

further offshore. Farming without using land and 

fertilisers is sustainable. There will be enough for 

sharing with our pets. 

Dagbjørn Skipnes, PhD
Senior scientist

dagbjorn.skipnes@nofima.no

nofima.no

Leiber GmbH  germany

Refined brewers’ yeast

Leiber GmbH has been supplying customers worldwide with premium 

‘Made in Germany’ brewers’ yeast products since 1954. Due to its 

special composition, the dietetic and prebiotic mechanism of action, 

as well as the palatability of feed mixtures is improved in a natural and 

healthy manner. In addition, the high content of nucleotides, amino 

acids, B-vitamins, but also mannan oligosaccharides and ß–glucans 

optimise the gastrointestinal tract, metabolism and immune system.

Leiber GmbH
info@leibergmbh.de 

leibergmbh.de

Golden Eagle  finland

Holistic Chicken

Holistic Chicken Formula is 

designed for active adult dogs 

and can be fed to small and 

medium breed puppies from  

8 weeks onwards. 

It is a multiprotein source diet, 

meaning the formula contains 

several types of meat. 

On the face of the bag, all raw 

materials are visible, making 

it easy to see the raw material 

base of the product.

Golden Eagle Petfoods Co Ltd/ 
Shetland Oy
veera.kangas@shetland.fi

goldeneaglepetfoods.com
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How to maintain bioactive substances in feeds

How to  
maintain  
bioactive  
substances  
in feeds
For more than five years, an 

independent innovation centre in  

the Netherlands has been providing 

training, developing projects and 

performing technological experiments 

in its pilot plant. In the process it is 

building know-how on how to maintain 

bioactive substances in feeds.

Wanpy  china

Delicious treats  
for dogs 

•	 Made by Wanpy with love 

and care

•	 Long lasting chewyness

•	 Dental care 

Yantai China Pet Foods Co., Ltd
angie@wanpy.com.cn

wanpy.com.cn

Chicken wrapped cow windpipe

Rawhide meat beef

Grau GmbH  germany

Improve mobility naturally

Grau GmbH offers a complete range of products focused on mobility 

conditions for dogs and cats. 

The products are used by customers and breeders around the world, 

on a daily basis, to give their pets that special touch!

Interested in helping your local dog and cat owners and gain an 

excellent customer loyalty with the company’s products? 

Looking for business partners

Grau GmbH
info@grau-gmbh.de

grau-natural-petcare.com/en
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The pilot plant
Since 2014, the independent foundation, Feed Design 

Lab, has been operating as a practical research and 

education centre for innovation and sustainability in 

the feed sector, together with 108 partners. 

Its pilot plant is used for all types of experiments, 

mostly with raw materials for livestock feeds, fish 

or pet food. Training sessions combine theory with 

explaining and demonstrating the machinery. Specific 

projects tackle topics like the development of new raw 

materials in animal diets, such as algae, insects, high 

fibre products and wet waste streams. 

Maintain properties
The knowledge about bioactive substances in raw 

materials is extensive and can help suppliers with 

making claims about their feed additives. A key 

opportunity for the future is to develop this knowledge 

further, to better understand the best way to maintain 

the properties of ingredients by optimal technology 

and optimal bio security of feed.

One challenge that the pilot plant can help with, is 

to make sure that the bioactive substances and the 

nutritional value in the raw materials are still available 

after the processing. This availability is affected by 

temperature, moisture content, time and friction 

during different parts of the processing. 

In the conditioner, the quality of the used steam 

is essential, and in some feed plants an expander, 

extruder or Long Time Conditioner is used: these are 

all influencing the important parameters. During the 

pelleting process, friction heat is an important factor. 

Bioactivity can also be lost during cooling and drying.

Guarantee activity
How to guarantee the activity of thermolabile products 

in the final product? One way is to overdose additives 

in the mash, in the hope of ending up with just the 

right amount of activity in the final product. However, 

this is not sustainable and not cost effective. 

Another option is to protect the bioactive substances 

against temperature by coating. This is tricky as it is 

very important that the active product is released 

at the right moment in the upper part of the gut of 

the animal. Some enzymes have natural thermo 

resistance, and so careful selection is essential for the 

development of new products. 

Alternatively, it is possible to add the product after 

the heat treatment: post pelleting addition can be 

performed in a (vacuum) coater. Liquid products can 

be sprayed on the pellet or kibble. 

Salmonella reduction
Yet another challenge is balancing the need for heat 

treatment to reduce salmonella in the feed production 

process, with the need to be as gentle as possible to 

maintain the bioactive substances. The variation in 

these parameters between feed plants also makes this 

a challenge in practice.  

The knowledge about bioactive 
substances in raw materials is extensive 

and can help suppliers with making 
claims about their feed additives.

Ageeth van der Lee
Project Coordinator

ageethvanderlee@feeddesignlab.nl 

feeddesignlab.nl
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Care and Treatment
There could be many reasons why pet owners  

buy special products to take care of their pets.  

To name just a few: humanisation, environmental 

awareness, availability of specifically adapted  

items and… a pandemic.

Do coronavirus measures affect pet or  

pet owner behaviour?	 36

Care and treatment for modern pets	 41

Grooming for small pets	 43
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Do coronavirus measures affect pet or pet owner behaviour?

When, where and how
The survey’s respondents originated from Belgium, 

England, France, Northern Ireland, Scotland, 

Switzerland and Wales. They answered questions in 

one of two languages: French or English. The survey 

was live between 20 and 28 April, in the middle of the 

coronavirus crisis in these regions.

Feeding patterns
76% of the French-speaking pet parents did not change 

their feeding patterns, as opposed to 62% of the English-

speaking respondents. A quarter of the English-speaking 

pet parents say they give food and treats more often, 

while only 11% of the French-speaking respondents 

report an increase in food and snack times. It seems that 

the English-speaking pet owners surveyed are slightly 

more prone to increasing the number of times they give 

food and snacks to their pets. 

Seeking attention
Around 40% of the pet owners say that they have not 

noticed any change in the behaviour of their pets since 

the first day of confinement. Half of the 60% who did 

notice a difference – so around 30% – noticed that 

their pet wanted to be around them at all times. More 

than 20% of all owners noticed their pet was becoming 

more affectionate. Only 5% of owners say they saw 

that their pets wanted more space during the day. 

Do coronavirus  
measures affect 
pet or pet owner 
behaviour?
A survey conducted among pet parents in seven European countries reveals 

some noticeable changes in their own and their pets’ behaviour since the 

beginning of the coronavirus crisis.
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It seems that if pets behave differently at all, they are 

seeking attention rather than wanting to move away 

from their owners. 

Remarkable findings
More than half of all surveyed pet owners report that 

their pet’s anxiety levels have risen or they can sense 

a bigger change taking place since the start of the 

coronavirus lockdown. 

Also, 30% of all respondents say they provided extra 

space or toys indoors for their pets to accommodate 

their pet’s needs. On top of that, over 20% of surveyed 

pet owners bought more toys for their pets due to the 

lockdown.

Conclusion
It seems that the surveyed pet owners, while confined 

at home, do not overall change the amount of food 

and snacks they are giving to their pets. The findings 

also show that there is no big difference between the 

countries surveyed with regard to any behavioural 

change in pets. 

In this new situation, pets are more affectionate 

towards their owners. And the pet parents are buying 

more toys and creating more playing space indoors to 

accommodate their pets’ needs.  

Acknowledgements
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Have you created new toys or exercise areas within 

the house to accommodate your pet’s needs?

Have you bought extra toys for your pet due to the 

confinement?

	� No, we keep to our outdoor routine

	� Yes, I’ve made toys and/or an indoor play/exercise 

are for them

	 No

	 Yes, just regular toys

	� Yes, mind training/stimulating toys

70+30+w

78+15+7+w

30%

70%

77.8%

33+4+22+41+w
Has your pet’s behaviour towards you changed  

since confinement?

	 I haven’t noticed a change in my pet’s behaviour

	� Yes, my pet appears to be more affectionate

	 Yes, my pet wants more space during the day

	� Yes, my pet wants to be with me at all times

32.4%
41.1%

22%
4.4%

14.6%

7.7%
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Portapet  germany

Organic, efficient lightweight

SoftCat is made of natural, renewable grasses. It is a lightweight cat 

litter for economical transportation and cat litter treatment. There is 

no dust cloud created when filling the litter box – ideal for asthmatics. 

The natural plant fibres absorb 400% liquid, quickly formed into solid 

clumps. The product eliminates unpleasant smells without using 

chemicals. It is 100% compostable for use with adults and kittens.

Schulze Heimtierbedarf GmbH
info@portapet.de 

schulzeportapet.de

Top Pets  germany

Sustainable litter innovation

A cat litter that is not only highly sustainable but also particularly high-

quality in its properties: Ultimate Eco Cat is based on 100% natural 

raw materials. Suitable for both adults and kittens. Its fine granules 

do not get caught in the cat’s fur. The solid clumps are completely 

biodegradable and easily and wrist-friendly removed. Fragrance-free 

and dust-free.

Eco-partner wanted

Top Pets GmbH
info@toppets.de

toppets.de
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Care and treatment for modern pets

Care and treatment for 
modern pets
According to the American Veterinary Medical Association, 60% of owners 

believe their pets are family members. So why should pets not have access to 

the same care as their human counterparts?

Growing awareness
Consumers have always needed to keep their pets 

clean, but the skin care and grooming market has 

witnessed a significant surge recently. This is down to 

growing veterinary and public awareness of available 

skin treatment options, as well as the humanisation of 

pets and the luxury aspect of pet ownership. 

Individual needs
Skin conditions such as atopic dermatitis are one of 

the most common reasons for a pet to visit the vet. 

Creams, ointments, shampoos and sprays are the 

types of product in demand. North America is leading 

the way, with a 73% increase since the year 2000 in 

the number of over-the-counter pet products, such 

as grooming supplies and pet toothpaste. Europe 

matches this rate of growth, with less developed 

countries being least likely to follow the same trend, 

probably due to low product awareness.

Natural ingredients such as certified organic, and those 

that are enzyme-based, are a driving trend, with pet 

owners asking for a range of options to match the 

individual needs of their pet. Positioning products next 

to specialised foods is a sensible marketing strategy, 

since food allergies and skin care issues often exist in 

parallel.

Fresh and stylish
How else to keep things clean and hygienic? Litter 

treatments are especially relevant. Odour-free is 

essential, using absorbent silica gel which dries 

fast and absorbs bacteria. Style even affects the 

litter tray, with coloured cat litter now available, but 

biodegradable litter may be the preferred choice for 

the nature-conscious owner. Wheat litter, cedar, corn 

and pine, even litter containing baking soda are all sure 

to keep the modern cat fresh.

Regular grooming 
Home grooming might be less stressful for pets, and 

is needed in between professional visits, especially 

brushing to maintain fur without matting. However, 

grooming as an industry is growing fast, at 8% reported 

growth for businesses in the US grooming segment 

(Bureau of Labor Statistics). This is related to owner 

age, with 45-54 year olds in the US spending the 

highest average on grooming. It is clear that such a 

transformation positions this sector alongside veterinary 

services, gourmet treats and toys as a care priority. 

Karen Wild
Dog trainer and pet behaviourist

info@pawprintpets.com 

pawprintpets.com
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Lex&Max  the netherlands

20 Different colours

Lex&Max is famous for their unique designs and good quality, but they 

are also distinctive in solid colours. 

The Tivoli 100x70cm rectangle cushion is now available in more than 

20 modern colours.

All colours can be admired in the b-to-b web shop.

Lex&Max B.V.
info@lexenmax.nl

lexenmax.com

RESPLOOT  india

Toys, bedding and bowls

RESPLOOT is a comprehensive range of toys, bedding and bowls. 

It is an ongoing effort to contribute to curbing PET bottles reaching 

landfills and oceans. A percentage of product sales is donated to WWF 

India. Every dollar donated is used for promoting awareness about 

species conservation. 

For product enquiries, please get in touch.

Avanti Overseas Pvt Ltd
sales@avantidelhi.com

www.avantipets.com/resploot

Farm Company  italy

New sanitising gel 

Farm Company launches its new sanitising cosmetic gel to help shops 

cope with the new hygienic regulations related to the current sanitary 

challenge. The special formula contains 70% alcohol and Piroctone 

Olamine with antibacterial properties. It is enriched with lemon 

essential oil that leaves hands soft and gently scented. 

100% made in Italy. Available in both a 100ml and 500ml bottle with a 

dosing pump.

Farm Company srl
info@farmcompany.it

farmcompany.it
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Grooming for small pets

Like cats and dogs, small pets should be groomed now and then to keep their 

coats shiny and healthy and their claws short. But they do need products 

specially adapted to their size, skin and fur.

Smaller brushes 
Some species and breeds need to be brushed 

regularly. That is the case with rabbits (especially 

Angora) and long-haired guinea pigs (Peruvian, Sheltie). 

The brand Trixie has the perfect brush and comb, 

adapted to the small pets’ size. 

The Trixie Coat Care Glove is a good alternative for 

sensitive rodents, as it allows the owner to stroke 

them while removing excess hairs at the same time. 

The Hunter Ladybug brush is also a good alternative, 

thanks to its flexible rubber bristles.

Mini nail clippers
Nail clippers also have to be adapted to small pets. 

Trixie has the right product, the Claw Scissors, which 

makes clipping very easy. There are several sizes 

available. For bigger animals like rabbits or ferrets, their 

Deluxe Claw Clippers with safety lock and adjustable 

blades are perfect.

Shampoo for guinea pigs and ferrets
Small mammals should not be shampooed too often. 

There are only two species that can cope with being 

bathed with water: guinea pigs and ferrets. Some 

brands offer good shampoos for small pets: Kaytee 

(Squeaky Clean), Beaphar, Fluppets (Pet Shampoo) and 

Cunipic (Jojoba Shampoo). 

Ferrets have a skin rich in sebum and can produce a 

strong smell, so they need products adapted to their 

species. The best are FerretSheen 2in1 Deodorizing 

Shampoo, Marshall Ferret Tea Tree Shampoo and  

dr Seidel protein shampoo for ferrets.

Dust bath for chinchillas, degus, hamsters 
and gerbils
For small pets that should not come into contact with 

water, some people recommend using dry shampoo, 

like the Hamiform non-rinse shampoo. But the best 

solution is to give them a dust bath. The dust looks like 

fine sand, and effectively removes grease from their fur. 

It is great to see a chinchilla, degu, hamster or gerbil 

happily rolling their body in the dust! 

Many brands have dust (also called ‘sand’) in their 

product range: Zoolux, Beaphar, JR Farm, Hugro, 

Kaytee and Oxbow. The dust has to be placed in a 

special ‘bathtub’. It may be a rounded one with an 

opening at the top, like the Wellness Bath, or one with 

an opening at the front, like the Kaytee Chinchilla 

Bath House. 

Grooming for 
small pets

Marie-Sophie Germain
Journalist and author specialised in pets

ms.germain@yahoo.fr
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Middle East Region
Situated between very different areas of  

the world, the Middle East itself is a region with  

many differences. Countries of all sizes, and  

cultures that call for different ways of doing  

business. Traditional family businesses and  

high tech companies – in the pet industry too.
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The pet industry in the Middle East

The Middle East may sound like a single market, but that is not actually the 

case. There are similarities between countries but also great differences. In 

this article, we look at the region and its pet industry.

The pet industry in  
the Middle East

GCC countries, populations and GDP

Country Population (million) GDP per capita x 1,000

Kingdom of Bahrain 1.4 $51.8 €47.7

State of Kuwait 2.9 $69.7 €64.2

Sultanate of Oman 3.4 $45.5 €41.9

State of Qatar 2.3 $124.9 €115.1

Kingdom of Saudi Arabia 28.5 $55.3 €50.9

United Arab Emirates 6.0 $68.0 €62.6

Source: GCC Council
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Pet care in Middle East and Africa (in millions)

Total pet care $1,086.9 
€999.9

2018

$1,179.4  
€1,084.6

2019

Pet products

Pet food

© 2020 Euromonitor International

$894.2
€822.6

€177.3

$192.7

$970.9
€893.2

€191.8

$208.5

Countries and cultures
The Middle East is predominantly Islamic and Arabic is  

the main language spoken amongst the local people, 

but there are many cultural differences. Part of the 

region is organised in a council for Arab states known 

as the GCC (Gulf Cooperation Council). This consists 

of Saudi Arabia, Kuwait, United Arab Emirates, Qatar, 

Bahrain and Oman.

Regional breeds
More cats are kept as pets than dogs, because the 

Islam considers dogs to be unclean. There are some 

regional cat breeds, like the Egyptian Mau. Large cat 

shows are organised. 

Dogs were traditionally used for hunting but are now a 

part of the family.

There is a regional dog breed called the Saluki, a 

pure-bred sighthound that survives easily in high 

temperatures. Pet owners often choose small breeds 

when they decide to have a dog.

Market characteristics 
UAE and Qatar are the largest sales regions within the 

GCC. Though hardly any pet industry data is available, 

industry players believe the market is still growing. 

Much of this growth in sales is due to the region’s 

expats, who are used to owning pets. These temporary 

workers have another effect on the sector, however, 

with companies having to constantly remarket 

themselves to newcomers. Contrary to other global 

regions, vets, pet shops, kennels and brands do not 

gain customers ‘for life’ here. Businesses therefore 

need strong customer communities and large 

enough marketing budgets to survive this recurring 

phenomenon.

Coronavirus has hit the region too, so the effect on 

consumers remains to be seen. 

Bye bye expat, hello stray
Expats do not always take their pets with them when 

they leave, nor do they find homes for them. This 

is the story behind many stray cats and dogs. The 

government is trying to help, and private individuals are 

initiating so-called ‘Trap-Neuter-Return’ programmes 

in their local areas. Local pet companies play an 

important role too, donating food and supplies. 

Pet food trends 
Local pet owners are increasingly changing their 

habits. Dogs and cats are often seen as part of 

the family now, with more and more pet parents 

switching to premium products. Pet humanisation 

trends observed in this market have led to growth in 

pet care.
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The region has a generally hot climate, so there are a 

lot of problems with allergies and also intolerances to 

certain foods. Information given about prevention is 

creating demand for grain-free, gluten-free, and food 

based on a single protein source.

There has been a slight uptake of raw diet nutrition, 

with a few companies entering the market and 

producing frozen raw diets locally. But despite a group 

of diehard fans, statistics show that people switch to 

easier and cheaper alternative options after trying raw 

foods for a while. So there is no real impact on the 

traditional pet food market.

Shopping behaviour
People in the Middle East have a very on-demand, 

round-the-clock attitude. Everything is set up to be 

as quick and convenient as possible, with groceries 

dropped off within the hour. This translates into the pet 

industry too, driving the launch of mobile apps for retail. 

Pet owners know what they want, and they want 

it yesterday. For entrepreneurs, this means serious 

investments – convenience and service driven – which 

many cannot afford.

Pet retail
Grocery is the strongest sector across the Middle East 

and holds the greatest share of the pet industry, with 

the usual market leaders dominating: Mars and Nestlé. 

Some premium supermarkets have also introduced 

niche brands from their home countries, like Waitrose 

from the UK.

The market is dominated by two major retailers, each 

with a different approach: Pet’s Delight and The Pet 

Shop Dubai. Pet’s Delight is an innovative market 

leader with its combined online and B&M presence. 

The Pet Shop started as an online platform and 

currently holds the largest online share. To create a 

strong bond with consumers, it offers grooming and 

kennels, as well as pet relocation services, and recently 

launched a mega brick and mortar store. 

The first Pet’s Delight opened in 2005 and it is now 

the biggest chain in the region. The shops are all at 

the heart of local communities. In 2014 the company 

launched an online platform, part of which is a 

dedicated mobile app that has helped them gain 

tremendous market share. Extra services like free 

nutrition consultations, grooming and a truly omni-

channel experience for customers, completely 

integrated with a loyalty programme and redemptions, 

are changing the face of pet care.

Amazon recently entered the UAE, but it has not 

seriously affected independent pet shops yet.

Distributors
There are three main distributors in the UAE, some 

exporting to areas around the GCC:

•	 Arab Land Trading L.L.C were pioneers, and today 

one of the leading players who also own Pet’s 

Delight. They offer many internationally renowned 

brands and export throughout the Gulf and beyond. 

•	 Saint Vincent Group sells and distributes Royal Canin 

in the GCC with some extra non-food brands.

•	 Naturally For Pets distributes other brands. 

None of them export to Saudi Arabia, which tends to 

work independently. Besides some small raw food 

producers, there are no producers in GCC countries. 

With thanks to Arab Land Trading L.L.C: 

arablandtrading.com

Corine van Winden
CEO PETS International

corine@pets.nl 

globalpets.community
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Contact us at: contact@fihumin.de | www.fihumin.de

As a leading manufacturer of premium private label dry food, we develop innovative and sustainable recipes, 
products and marketing solutions. Fihumin GmbH is your full service partner – from the initial idea through 
to products ready for sale. Benefit from our long years of international experience, innovative recipes,  
state-of-the-art production facilities and a highly motivated team. We can produce the following for you:

. Conventionally extruded complete foods. Cold-pressed complete foods. Complete foods with fresh meat. Grain-free complete foods

. Complete foods with insects. Veterinary diets. Vegetarian complete foods. BARF supplements / mixtures

Food dreams?
Turn into reality with our products!

NEW

 

... e.g. our pet food with  

insects
.  Excellent for hypo-allergenic dogs and cats. Grain-free / cold-pressed recipes possible. Insects are a source of high-quality proteins  
     (protein content comparable with meat). They are rich in Omega 3 and 6 fatty acids. Use of antibiotics not necessary
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Tips for doing business in the Middle East

The Middle East is very much characterised by the culture of Islam, GCC 

countries in particular. So what are the most important do’s and don’ts if you 

want to be successful when doing business there?

Cross-cultural communication
Islamic culture can influence every part of daily life, 

with an emphasis in relationships on honour and trust. 

A spoken agreement is often of more value than a 

written contract, and personal and business contacts 

intertwine. Negotiations may take some time, so 

patience is key. 

Although Arabs themselves are often late for 

appointments, people from the West are expected to 

be punctual. As traffic can be very heavy in big cities, 

it is important to take that into consideration when 

choosing a hotel location. 

Personal life and business are not separate worlds in 

the Middle East, so there are many family businesses 

and family members are always trusted. Business 

contacts are necessary for getting things done – that 

is the part of Arab culture called ‘wasta’, meaning 

connections.

Tips for doing business 
in the Middle East
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Before you start
Before a company starts doing business in the Middle 

East, it is important to take the following into account:

1.	You will need to learn about the region’s religions and 

cultures. The dominant religions in the Middle East 

are Judaism, Christianity and Islam. Although religion 

is very important, talking about religious or political 

issues is not advisable. 

2.	When you shake someone’s right hand, you should 

make eye contact. Shaking hands is very important in 

the business community. People shake hands when 

they meet and when they leave. Your hand may be 

held for longer than you are used to. Make sure you 

wait until the other person removes their hand first. 

3.	Work and personal life tend to be kept separate in 

the West, but this is not the case in the Middle East. 

When you do business there, it is important to build 

trust in personal conversations, remembering that 

family and loyalty are extremely important. 

4.	Most agreements are spoken. When someone 

makes a promise, he or she will keep it. Otherwise 

their honour is at stake. 

5.	During the first meeting, you will need to gain the 

trust of the other person. So it is important to invest 

time in getting to know each other better.

Avoiding religious holidays
Because the Islam is an all-encompassing religion, 

you need to be aware of the most important religious 

festivals. Ramadan, for example, is not the right time to do 

business as it affects daily life. Two important moments in 

the religious calendar are Eid al-Fitr (also known as sugar 

feast) and Eid al-Adha (feast of the sacrifice).

Important tips
•	 Do not eat pork or drink any alcohol in the company 

of Muslims, especially during Ramadan.

•	 Do not eat, drink or smoke in public during 

Ramadan.

•	 Do not show the soles of your feet or your shoes 

when you are sitting down as this is considered 

unclean and impolite.

•	 People are very hospitable and will always offer you 

food and drink – you should accept their hospitality.

•	 Use your right hand to eat and drink.

•	 Avoid any discussion about politics and religion.

•	 Do not ask a Muslim about their wife or daughters, 

but enquire in general about their family.

•	 In the Gulf states (Bahrain, Kuwait, Qatar and the 

United Arab Emirates) Friday is a day of rest, while in 

North Africa it is a working day. In some countries, 

but not all, shops are closed during prayer times.

•	 Avoid phoning business contacts on a Friday. You 

can phone people very late in the day, but don’t 

expect to receive any responses before 10 a.m.

•	 As Arabic is written from right to left, it is useful 

to put your logo on the right-hand side of a 

presentation. Make business cards that are Arabic on 

one side and English on the other. Most people in 

the Middle East speak English well.

Be patient
It will take time to build a relationship and achieve 

something – at least three to five years may 

be necessary. Some countries have very strict 

requirements in place to discourage import. 

Special thanks go to Champ Europe, Frank de Koning

Corine van Winden
CEO PETS International

corine@pets.nl 

globalpets.community
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CYB-ORG evolves the unmanned store concept

What do you do when a third  

of your employees call in sick?  

You sell your venture and invest in a 

solution that needs no employees. 

Erez Gur, founder and CEO of  

CYB-ORG, revolutionised the 

unmanned store concept. 

How it all began 
Erez Gur used to own twenty pet shops in Israel. In 

one week, 30% of his employees called in sick or 

absent, and he discovered that three workers had 

taken products with them without paying. He began 

to wonder whether it was possible to create a shop 

without employees, delivery personnel and managers. 

It would make it so much easier if absence could be 

reduced to 0%. 

CYB-ORG evolves  
the unmanned  
store concept

Go to: 
globalpets.community/innovation-showcase

Find new 
products 
all over 
the globe

On the PETS International online 
platform Innovation Showcases 
you can find new products from 
around the world. 

PETS International
Innovation Showcases
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Arab Land Trading L.L.C  united arab emirates

Arab Land Trading L.L.C (ALT), established in 2001, is a family-run business that puts pets’ 

well-being at the heart of everything it does.
 
Pioneer wholesaler
From the start ALT was a pioneer, bringing 

premium pet nutrition to the Middle East 

along with veterinary diets. Over the years 

it has grown into the largest wholesaler 

in the region, representing dozens of 

internationally renowned brands of food, 

snacks and accessories. Besides delivering 

to buyers in the UAE, it also supplies all 

GCC countries, selling to channels such 

as vets, kennels, shops, breeders and 

government institutions.

Premium products to delight pets 
In 2005, ALT decided to move into pet 

retail with its own concept called Pet’s 

Delight. It was the first shop in the region 

to offer a wide range of premium pet food 

as well as pet accessories. And it refused 

to sell cats and dogs. Today, there are nine 

Pet’s Delight shops in convenient locations 

at the heart of key residential communities 

across the UAE.

 

Substantial online market share
The company set up an online community 

in 2014 which makes use of a handy 

app, and this contributed to it gaining a 

substantial share of the online market. 

The platform, with its same or next day 

delivery, and the pet shops with their 

additional services such as a dedicated 

nutritionist, provide excellent customer 

care. The fully integrated omni-channel 

links customer loyalty points between all 

customer touch points.

Going green
The company’s strong ethical values mean 

that it only sells items that match its ethos. 

In line with this, it also donates food to 

animal shelters.

In the current climate of increased 

sustainability, Pet’s Delight is the only 

company in the UAE pet industry that 

is trying to do its part by going ‘green’. 

With the ‘Bags for Life’ programme, it is 

encouraging its clients to select re-usable 

bags and also to ‘opt out’ of receiving 

home deliveries in plastic bags. On top 

of that, it is including more and more 

organic and sustainable pet products in its 

assortment. 

Arab Land Trading L.L.C  united arab emirates

Providing pets with the 
quality they deserve

	 Arab Land Trading L.L.C 
info@arablandtrading.com

arablandtrading.com
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ISO9001 ISO22000

Specializing in manufacturing FD pet food for 

more than 10 years. Most recognized FD pet 

food manufacturer in China.

Your reliable OEM & ODM partner.

Over 300 kinds of FD pet treats and 20 kinds of 

FD complete pet food formulas available for 

private label.

Top grade raw material.

No additives.

Maximum nutrition retention.

High palatability.

Leading Manufacturer of Freeze-Dried Pet Food in China
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